
SOCIAL MEDIA POLICY 
 
1 INTRODUCTION 
 
1.1 The purpose of this policy is to provide councillors and staff with an overview of social media, 

define the roles and responsibilities within Redbourn Parish Council (known as “the Council”) 
when working with such online communication channels and provide guidance to parish 
councillors, council staff and others who engage with the Council on its use. 

 
2 DEFINITION 
 
2.1 Social media is the collective term used to describe methods of creating and sharing content 

via websites, applications and online tools, participating in social networking on the internet.  
 

2.2 Social media has the following characteristics: 
 

 Covers different formats including: text, video, photographs and audio. 

 Allows flow of communication between various types of devices including PCs, phones and 
tablets etc. 

 Involves different levels of engagement by participants who can create, comment or just view 
information.  

 Speeds up and widens the reach of information disseminated. 

 Provides one-to-one, one-to-many and many-to-many communications.  

 Communication takes place in real time or intermittently.  
 
2.3 Examples of popular social media include (but are not limited to): 

 

 Websites 

 Email 

 Facebook 

 Twitter 

 Instagram 

 YouTube and other video clip sites 

 Blogs and discussion forums 

 Podcasts 

 Pinterest 

 LinkedIn 

 Google Plus 
 
3 BENEFITS AND RISKS 
 
3.1 Social media would enable Redbourn Parish Council to communicate with a wider audience 

instantaneously on a range of subjects relating to its activities, providing updates, news 
information and retweeting/sharing relevant information from other sources. 
 

3.2 It provides the opportunity to communicate with younger age groups, businesses and other 
demographics who the Parish Council does not ordinarily/routinely come into contact with.  

 
3.3 Whilst the benefits of social media are many, so too are the potential risks which are 

highlighted below: 
 

 The information in most cases is shared in the public domain and can be viewed by anyone 
in the world. You do not even need to register in many cases to view the content. 
Registering is only required should you wish to participate and post on the site.  

 Information can be shared with other recipients and spread far beyond the intended 
audience. 



 Groups on specific themes can set up easily and posts then edited by the owners of that 
group to reflect their single interest, ensuring theirs is the only voice heard. 

 Ill-informed comment and gossip is easily found and be taken as ‘truth’ 

 Any communication is capable of being misinterpreted. The immediacy of social media and 
the lack of face to face contact can magnify any problems. 

 The amount of time viewing and responding to messages if not checked could outweigh the 
value gained 

 
4 AIMS AND OBJECTIVES 
 
4.1 To provide the opportunity for Redbourn Parish Council to quickly disseminate information 

widely, using online platforms to encourage opinion giving, create interest groups and to build 
online communities and networks boosting participation and engagement. 

4.2 Communication will be effective, timely, appropriate, useful, and engage with a wider 
audience. 

4.3 A consistent approach will be adopted and maintained. Ensuring cross-promotion of other 
Council communication tools e.g. website, newsletter and noticeboards. 

4.4 Social media use will be carefully controlled in order to ensure Council information remains 
secure and is not compromised minimising the risks outlined above. 

4.5 Users will operate within existing policies, guidelines and relevant legislation and ensure that 
Redbourn Parish Council’s reputation is upheld and improved, rather than adversely affected 

 
5 ROLES AND RESPONSIBILITES 
 
5.1 Redbourn Parish Council will appoint the Community Officer as moderator of the Council 

social media output and in conjunction with the Parish Clerk and Chairman, where necessary, 
manage all formal communication between the council and members of the public. They will 
be responsible for maintaining the Council website, Facebook, Twitter and other social media 
platforms and have the authority to remove any posts made by third parties which are 
deemed to be of a defamatory or libellous nature. 

5.2 It is recognised that due to sickness and annual leave, there will be times when other office 
staff may be communicating on Council social media. Likewise social media use by individual 
councillors is also acknowledged. Therefore responsible, corporate use of social media is 
actively encouraged and the following guidelines and procedures apply equally to officers 
and members alike.  

 
6 GUIDELINES 
 
6.1 Social media communications from Redbourn Parish Council will meet the following criteria: 
 

 Ensure compliance with other Council policies and procedures when using social media. 
Treating others with respect, not bullying, making libellous, personal attacks or indulging in 
rude, disrespectful or offensive comments, seen as racist, sexist, ageist, homophobic or anti-
faith.  

 Use of Redbourn Parish Council’s social media must always reflect the Council’s 
position/decisions on matters and under no circumstances must it be used to express 
personal or political opinion. 

 Ensure a professional image is presented is presented at all times and that nothing of a 
confidential nature is disclosed. 

 Although social media is conversational in tone, it is recorded and permanent, so content and 
comment must be accurate, informative and well thought through. 

 Never give out details of others such as home address and telephone numbers 

 Ensure any personal or sensitive information are handled in line with the Data Protection Act 
and GDPR. 

 Ensure the appropriate privacy settings are activated for all social media 



 Remember that officers and members are personally responsible for the content they publish 
on any form of social media. 

 When using social media for personal purposes, officers and members must not imply they 
are speaking for Redbourn Parish Council. Use of the Council’s email address, logos or other 
Council identification should be avoided. It should be made clear that what is said is 
representative of your personal views only. Where possible standard disclaimers, such as: 
“Statements and opinions here are my own and don’t necessarily represent the Councils’ 
policies or opinions” should be used. 

 
 
 
 


